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Mission

The first Italian e-recruiting website 

� Jobonline was set up in January 1996 as the first e-recruiting portal 

in Italy. Today Jobonline is one of the leading e-recruiting websites in 

Italy and also a leader in web advertising on masters and post 

graduation courses.

� Jobonline is an independent site, being not controlled by any search 

and selection company. 

� Jobonline is registered at the Tribunal of Trieste (Act n.1041, 12 

January 2002) as a magazine. Its mark and contents are copyrighted 

by Medialabor Srl.
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Overview

A high profile community

� In 2013 Jobonline was visited every month by an average of about

406.000 unique users (676.000 visitors).

� 67% of Jobonline’s visitors connect directly to our portal, while 33% 

connect from general portals, search engine or other web sites.

� Subscribers to the weekly newsletter are more than 185.000.

� More than 2.2 Milions Job Ads published over years.

Partners
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Our top customers
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Job posting

Standard job posting

� The standard job posting offers a wide space and 

emphasize the job and the requirements. Job posts are 

published in Jobonline for 60 days and includes a 

company profile with the company brand.

� Candidates apply through a form linked to the post, 

attaching the CV file (without registration). Cv’s are 

directly delivered to a company’s e-mail address .

� The Jobonline staff ensure a high level consultancy in 

preparing and publishing the posts. The redemption is 

carefully monitored and, according to the results, the post 

can be modified. 

� The job posts can be found in the section “Lavoro” (Job) 

as a result of a database query through the search 

engine, in the section “ultimi annunci” (latest posts) during 

the first 3 days, in the list of the posts linked to the 

company profile and in the personal pages of the 

applicant.
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Jobonline’s newsletter

� Job posts are launched in the newsletter and sent directly 

to 190.000 subscribers.

� A launch consists of the company logo, location and title 

(role) of the ad. It links to the job post. 

Visibility Tools

Company profile

� The company profile is linked to the corporate site (usually 

to the page career) to collect spontaneous application 

� The company profile can also include the current job posts 

and can be reached also from the section “Our partners”

and from the company logo in general spin in the 

jobonline’s home page and in the job channel home page.
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Highlight in newsletter

� Job posts are launched in a special position of the 

Newsletter and sent directly to 190.000 subscribers. 

� A launch consists of the company logo, location, title (role) 

and description. It links to the job post.

Visibility Tools

Highlight in home page and spinning logo

� The job post is further emphasized in the Jobonline’s

home page (general spin) for one week. 

� The logo, linked to the company profile, is highlighted in 

general spin in the jobonline’s home page and in the job 

channel home page during the whole period of the 

campaign (usually 60 days).
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Employer branding campaign

Employer Branding

� Jobonline offers services for employer 

branding, aimed at creating a corporate 

image consistent with the company's 

identity, in line with the target audience 

and distinct from competitors, through 

which attract and retain talented people.

landing page and 

company profile
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Employer branding tools

Premium Job posting

� The standard job post is enriched with a 

taylor made graphic design, company logo 

in general spin in Jobonline’s home page 

during the first week after publication and 

the highlight (logo+link) in the weekly 

newsletter “Lavoro e Professioni”.

� These tools highlight the company brand 

and allow to collect the best candidates 

quickly and effectively. 

� Jobonline is the only player giving you the 

chance to publish, without additional fees, 

in an unlimited number of regions in Italy 

and abroad. 
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Employer branding tools

SEO view

� Jobonline care employer branding campaigns in 

SEO view. They used advanced techniques of 

semantic indexing content-based microformats

(standard HTML 5 Microdata), which provide a 

great advantage in the placement of ads in the 

major search engines.

� Microformats improve the ranking in the search 

engine results page, and help to enrich the 

description with additional information (rich 

snippets), with positive benefits for both the 

corporate brand and for the SEO of the 

corporate website.
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Employer branding tools

Header newsletter

� The sponsorship of the newsletter ensure a direct and effective 

communication with a community of 190.000 people and a 

significant and prompt collection of CV’s.

� The header is an advertising space with visual (590x200 pixel) 

and copy (800 characters) and can be linked to the company 

profile or company web site.

XL rectangle e XXL rectangle in newsletter

� Banner placed in a central position in the newsletter, 

linked to the company profile or to a specific job ad.
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Employer branding tools

Leaderboard

� The Leaderboard offers the best coverage of the site. 

It is displayed at the top of 70% of Jobonline pages 

and guarantees a top visibility to your message 

(728x90 pixel UAP).

� The format is the mostly used to vehiculate a 

message with high information’s content. 

� It is in general rotation and can be linked to the 

company web site or to the company profile published 

in Jobonline. 

� It can hold a GIF, PNG, JPG, a Flash or a HTML 

format.
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Pre-screening
services

Prescreening on line

� The prescreening on line is a service designed for Companies willing to reduce the time, the cost and the effort

of the first phase of selection, The Jobonline’s consultants, divided by functional area, have a broad experience

in selecting middle and top managers. This service allowd the Company to focus only on the final phase of the 

selection process.

� The pre-screening on line (based on the received CV’s) lasts from 45 to 90 days and the output is a short list of 

candidates in line with the desired profile.

Profile definition
Job title and job 

description
Job posting

Manual screening 
of Cv’s

Telephone
interview

Agenda of 
company 
interviews

Farewell of 
unsuitable
candidates

Final report

Prescreening on line

Consultancy Phase

Communciation phase

Interview phase

Legenda
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Contacts

Luca Bridda

Account Manager

luca.bridda@jobonline.it

Medialabor S.r.l.

Salita al Promontorio 11

34123 Trieste TS

Italia

tel. +39 040-314 871

fax +39 040-322 0391

marketing@jobonline.it

P. IVA  01021050321


